
 
Create Britain - Guardian Insert



Approach

I began my research by trying to find out what it means to be British. The 
immediate stereotypes associated with Britain consist of red double decker 

busses, telephone boxes, taxi cabs and other such imagery. However I 
immediately I recognised these as more London specific designs, and not 

representative of Britain as a whole.

It quickly became clear that British identity isn’t as simplistic as stereotypes 
suggest. Designer, Thomas Heatherwick’s UK Pavilion is a good example of 

our culture’s unclear identity and our inability to display our immediate 
qualities. He decided to display preserved seeds from our island, rather than 

any of our accomplishments, like most other pavilions. A lot of the lack of 
identity can be traced back to the British Empire; when we invaded a large 
amount of the world and adopted a lot of their customs and cultural traits. 

(Thomas Heatherwick - UK Pavilion http://www.heatherwick.com/uk-pavilion/)

I wanted find a way to change the world’s perceptions of Britain so that we 
could be seen as a modern Britain: a Britain that is a global leader in the 

creative industries of fine art, music, literature and film. A Britain that not only 
began the industrial revolution, but still reigns as world leaders in engineering 
and industry. A Britain that flourishes in regional pride and local communities 
that perpetuate subcultures of creativity, fashion, language, ideas, customs 

and behaviours within these regions. A Britain that makes this regional 
identity possible with a history of amassing cultures and worldly pieces of 

interest from the historical, but controversial British empire. A Britain that is 
created by its people and its history.

http://www.heatherwick.com/uk-pavilion/


Conceptual Solutions

I wanted to portray Britain in a way that narrated our ever present, ever 
changing, but hard to pinpoint, British culture. The creative industry that 

resonates most with me is music and, I believe it gives a good narrative of our 
social and political changes over recent years. The most notable example of 
this is punk, that described political opposition in the 70’s. I wanted to see if I 
could use commercial music across all genres as a narrative for creative and 

social changes to our British identity over the years.

Whilst looking deeper into this musical commentary I found an interesting 
parallel between music and our national history in relation to our national 

identity. I looked at the band Def Leppard, whose early material was very true 
to themselves. They sounded like a band that had grown up in Yorkshire. 

However, they soon compromised their sound in an attempt to appeal to an 
international audience, predominately in America, and achieved great 

success. This spurred lots of bands from the same place as Def Leppard to 
question whether they were willing to compromise themselves in the same 

way. The answer, in most cases, was a clear no. We then begin to see bands 
like Arctic Monkeys defining themselves by specifically where they are from 

within the UK, using their regional accents and using regional slang and 
terminology. 

This is a parallel to they way in which the British Empire invaded and adopted 
many cultural attributes made us lose a sense of national identity. This lead to 
Ruskin’s skeptical commentary on the Great Exhibition, that aimed to display 

what was great about the UK, and instead displayed a compromised 
accumulation of these cultures, taken from places we had invaded during the 

British Empire.

This parallel manifests itself as a cycle: As we increase globalisation we 
compromise our national identity. In turn this makes it difficult to define 

ourselves and we compensate by looking inward to our immediate 
surroundings and find our identities within our region. By going back to basics 

we are able to define ourselves by where we are from on a smaller scale, 
rather than a country as a whole. Herein lies my concept for this series of 

Guardian inserts: Regional identity and a social commentary through 
commercial music.



Proposed Solution

I propose a series of 12 A5 bi-fold issues of Create Britain that focus on one 
of 12 regions of the UK each issue, providing a social and historical 

commentary through features on commercial, creative musicians. These 
features will help to colour the history of each region, allowing readers to gain 
appreciation of how a culture is formed, whilst also presenting features about 
the current goings on; the music scene that is alive all over the UK. This will 

bring home the point about Britain still being a prominent and modern creative 
leader by showing there are still creative outlets being created and used in 

our modern world. I also hope these features will encourage readers to 
explore and populate local music scenes.









Precidents

Guardian - G2 Branding                            Alternative insert (Above and below)

Cover inspiration (low-poly style)



Reflection/Evaluation

I would want to include more focus on events and current happenings. 
Perhaps even by utilising the G2/Guardian app that alerts users of nearby 

creative events they may be interested in.

I would also be interested in expanding this Create Britain insert to include a 
similar social narrative with regional art and design, maybe even TV and film. 

Providing a similar look at each region across issues, but with different 
subject matter.

Reflecting on my work and approach to this project, I believe if I were to do it 
again I would balance my work more on the design side, rather than the 

conceptual and contextual side. I believe, had I balanced my time better, I 
should have experimented with the low-poly design feature and make some 

more varied page spreads. 


